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Abstrak 
 
 
Tujuan penelitian ini meneliti peranan dari public relations Noizu Toku Toku 
dalam meningkatkan brand awareness terhardap konsumen di jakarta barat. Apakah 
peranan public relations merupakan peranan penting dalam membangun brand 
awareness. Seberapa efektif public relations Noizu Toku Toku dalam meningkatkan 
brand awareness. Metode penelitian yang digunakan adalah kualitatif diamana 
mengunakan tehnik interview mendalam dan juga melakukan observasi dalam tujuan 
memperoleh data yang akurat. Analisis data mengunakan tringgulasi. Hasil yang 
dicapai melalui pengolahan data dengan menggunakan reduksi data dimana 
pemilihan data diambil dengan proses coding. Simpulan peran public relations di 
Noizu Toku Toku sangat berperan aktif dalam meningkatkan brand awareness. 
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Abstract 
 
Research purposes It examines the role of public relations Noizu Toku Toku 
increase brand awareness to community west Jakarta. What is the role public 
relations plays a central role in building brand awareness. How effective public 
relations Noizu Toku Toku increased brand awareness. The method used is where 
the use of qualitative techniques depth interview and also make observations in the 
aim of obtaining accurate data. Data analysis using tringgulasi. Results achieved 
through processing of data by using data reduction where the selection of data taken 
with the coding process. Conclusion the role of public relations in Noizu Toku Toku 
very active role in increasing brand awareness. 
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